Australian Business Week Video Rubric
Team: ______________________ : Product / Service______________________________


	Criteria
	Not quite ready for release
	Ready for Publicity Campaign
	Expect to win Industry Accolades

	Wow Factor
	No "wow" or not focused
	"Wow" Factor makes memorable impact
	Original & visually arresting video

	Design
	Lacks thoughtful or consistent design details
	Consistent design combines details & features appropriately
	Original design artfully blends details and features 

	Message
	Unclear or scattered message makes the product / service hard to “get”
	Clear & concise message makes the product / service easily understood
	Sharp and memorable message makes the product / service desirable

	Target Audience
	Filmic techniques do not make a focused appeal to at least one target audience
	Filmic techniques used to identify with a target audience
	Filmic techniques create a video that could “go viral” with this target audience

	Persuasive
	Little attempt made to challenge or persuade the audience
	The appeal uses selling techniques to persuade the audience
	Hard not to agree with fresh and persuasive selling techniques 

	Continuity
	Scenes may not flow in a logical sequence / editing has obvious flaws
	Scenes follow in a logical sequence with no obvious flaws in editing
	Scenes flow in an engaging sequence where editing is integral to the message 

	Sustainability
	Sustainability is unclear or superficial
	Makes clear how sustainability factors in 
	Sustainability is an integral aspect 

	Timing
	Length exceeds timeframe
	Running time is from 25 – 35 sec. 
	Running time is spot-on 30 sec.

	Points
	_________ x 1 = _________
	_________ x 2 = _________
	_________ x 3 = _________

	
	Total Points: ____________


